KARIMOKU CASE

JOURNAL



This is the first edition of the Karimoku Case Journal,
introducing the brand and Kinuta collection by Norm Architects
and Keiji Ashizawa.



A SENSE OF SERENITY

Emerged from shared design values, Karimoku

Case is a contemporary lifestyle brand,

based in Japan and born out of admiration and love

for serene beauty, material richness and timeless

appeal. The Case collections are brought to

life by world-renowned architects through

individual cases, and the story of each collection

is told through its native setting.

KARIMOKU CASE

With a holistic approach to architecture and design, the
studio behind each collection creates a coherent style
and setting, working their way from the architectur-
al framework into the interiors and objects within the
space, designing for specific needs and structures, rath-
er than merely considering the aesthetic experience.
With Karimoku Case we wish to introduce a
thoughtful brand that serves as a guardian for the
natural and timeless, using materials that possess an
inherent richness and gain beauty with time and age.

QUALITY
CRAFTSMANSHIP

As Japan's leading manufacturer of wooden furniture,
Karimoku proudly uphold a steady focus on quality.
Their knowledge and genuine love for wood is reflected
in their uncompromising production methods and re-
markable attention to detail. Through the unique skills
and production capabilities of Karimoku, the collabo-
rating studios are encouraged to use the best possible
materials for their case collections, ultimately creat-
ing design that last, maintaining the highest possible
standards throughout.
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CONNECTED CULTURES

Karimoku Case was born out of mutual admiration. In
both Denmark and Japan there's a connection to na-
ture evident in our respective design traditions. Now,
more than ever, we see a need amongst urban dwellers
for haptic qualities in our homes — a longing to recon-
nect with nature through surroundings composed of
natural materials and living surfaces. We believe that
introducing quality design into our homes is a simple
and efficient way of enhancing our quality of life.

As a contemporary design brand, our approach
is aimed at creating wholesome, human-centric de-
sign that, first and foremost, serves its user and con-
text. It's a subtle rebellion against the trend-driven,
inspired by the durable ways of nature, and com-
posed entirely of materials that patinate and possess
timeless beauty.

WORKSHOPS

Yearly or project-based, we invite architects to come
to the Karimoku facility in Aichi, Japan to participate
in workshops focused on familiarizing the collaborat-
ing studios with the history and production capabil-
ities of Karimoku. By spending time together on-site,
investigating each case and its context, we strive to
achieve a shared understanding of the future goals of
the Karimoku Case brand.

CASE STUDY PROGRAM

Inspired by the Case Study Houses, Karimoku Case
draws on the visionary works of the architects for the
iconic, modernist program. In the 1940s, Arts & Archi-
tecture magazine commissioned young and successful
architects, such as Richard Neutra, Charles and Ray
Eames, to design inexpensive and easily replicable
model homes to accommodate the residential hous-
ing boom in the US at the time. Based on new ideas
for residential living, the commissioned architects es-
sentially redefined the modern home, and the houses
that were built are today considered iconic, modernist
masterpieces.
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The Kinuta Collection has its native setting in two of
the 36 Kinuta Terrace apartments located in the Kinuta
ward of the Setagaya district in Tokyo. Kinuta Terrace was
originally built in the 1980s with an integrated courtyard,

giving residents the advantages of a single-family home.

The Keiji Ashizawa Design team has renovated the interiors
in collaboration with Norm Architects, creating, amongst
a series of interior elements, 12 tailormade furniture
pieces that make up the first collection of Karimoku Case,
all drawing on the natural references of the
connected courtyard in an attempt to invite in nature
as much as possible — in their design language as well

as through their material compositions.
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N-DCO1 BY NORM ARCHITECTS

The dining chair was born out of the exploration around Karimoku’s many factories,

workshopping on sight with the craftsmen, using existing parts and updating others, until a hybrid

between the Japanese and Scandinavian design aesthetic emerged. The result is a classic chair,

simple in its design and ¢ tion, but with a warm and welcoming feel to it.
t=} t=1
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“We use trees that take between 50 to 100
years to grow. We always keep that in mind and
are humble about what we do. We want to
make furniture that last; that will be used and

loved for more than a hundred years.”

HIROSHI KATO, KARIMOKU FURNITURE
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N-CTO1 BY NORM ARCHITECTS I

With its construction being based on the many facades and doors that you find in shrines, temples and traditional architecture all
over Japan, the various wooden parts of the sofa table are intentionally spaced and levelled with high precision, making the

furniture piece light in its appearance. The spacing between each element lets the light travel through to make for an organic, living

piece of furniture. The stone top carries references to the minimalist designs by famous, Danish designer Poul Kjarholm.
p f furniture. The stone top fi to th list designs by f: Danish designer Poul K; 1
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The origins of Karimoku date back to 1940, when Shohei

Kato took over a longstanding timber company and established

a small woodworking shop in the town of Kariya, Aichi.

The company produced various wooden parts in the ensuing

decades, developing a range of techniques before launching

its own line of wooden furniture in the 1960s.

HIROSHI KATO, VICE PRESIDENT OF KARIMOKU FURNITURE

Building on the concept of manufacturing high-tech
and high-touch products, the company established
bases in timber production areas and soon developed
into one of Japan's leading manufacturers of wood-
en furniture.

Widely recognized for their stance on furniture
making, Karimoku had, by 1972, grown into Japan's no. 1
wooden furniture maker in terms of domestic sales. The
Karimoku brand has been firmly established as a syn-
onym of fine quality furniture and proof of reliable de-
sign solutions; a reputation they have maintained to this
day. They aspire to creating furniture that will be loved
as lifelong partners. Relying on their technology and
creativity, Karimoku remain committed to their quest
for quality as a comprehensive furniture maker with an
integrated system — from manufacturing to marketing.
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What does “"Karimoku" mean
and stand for?

Karimoku is a word made up of two Japanese words
— "Kari", short for "Kariya", a name of the Japanese
town in which the company was founded, and "Moku",
short for "Mokuzai" meaning "Wood" in Japanese. So
you might say that the company name summarizes
our identity. | love it because it contains my home-
town and my favourite material, wood.

How is Karimoku different from other
furniture manufacturers?

There are, in my opinion, a couple of key reasons why
Karimoku is different from other furniture manufac-
turers. First of all, we make all our furniture in fac-
tories owned by us — all of which are located both
in the Aichi prefecture and Gifu prefecture, Japan.
Each factory is specially developed to create and
work with specific furniture categories: one factory
for making dining chairs, others for upholstery, and so
on. We've been working this way since the beginning
because our goal remains producing the best qual-
ity furniture in the most reliable and efficient way.
We procure solid wood lumber and handle the entire
process ourselves. That way we can guarantee the
quality of the wood and the reliability of our furni-
ture. We do not use any illegally logged wood, and we
look out for our suppliers' forests, making sure we stick
to a sustainable approach. Finally, our manufactur-
ing concept is high-tech and high-touch. We've been
looking for the most ideal combination or balance
between machine-made and man-made. We don't
want to make industrial objects. We want to make
highly crafted, industrial objects with the Japanese
sense of beauty.

When and how was Karimoku founded?

My grandfather, Shohei Kato, started a small wood
mill at his house in 1940. He and his staff made vari-
ous objects such as wooden parts for things like saw-
ing machines and pianos. In the 1950s, an Ameri-
can furniture company came looking for a supplier
in Japan. My grandfather then decided to work with
them in order to educate himself in making western
style furniture. He felt the Japanese lifestyle had been
changing towards an increasingly more westernized
one quite rapidly. Karimoku also learned a lot from
TPS (Toyota Production System). We're lucky that our
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SHOHEI KATO,

FOUNDER OF KARIMOKU FURNITURE
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location is close to that of Toyota HQ. Historically,
there were few woodcraft workers in our area, and
TPS helped us turn amateur workers into professional
ones. Karimoku has expanded steadily from learning
and challenging our approach and process.

What's the philosophy behind Karimoku?

Quality as high as possible. We would like to make
wooden furniture to which customers become strong-
ly attached. To make furniture from wood, we use
trees that take between 50 to 100 years to grow. We
always keep that in mind and are humble about what
we do. We want to make furniture that last; that will
be used and loved for more than a hundred years.

How has the brand developed
over the years?

Within the past 10 years, we've successfully launched
a series of new collections. They are results of our
open, innovative approach. With Karimoku New
Standard (KNS), we developed unique designs
through collaborative work with international de-
signers. KNS demonstrates our new concept and ap-
proach to furniture-making. We're always happy to
work with young talents to share growth opportuni-
ty. We also developed KUNST collection with Milan
based design duo, Inoda&Sveje. That's a completely
different design approach and style from KNS. We
applied the most advanced, state-of-the-art wood
processing technology and craft to make them, while
being respectful towards the Japanese and Danish
design values and traditional sense of beauty. | be-
lieve we've been successful in delivering more diver-
sified value recently.

What was the vision
behind Karimoku then and now?

Looking back, our focus was solely on creating high
quality wooden furniture. While we always keep im-
proving our production systems, because we love and
take pride in making high quality wood furniture, we
now try to improve our communication with the market
and go beyond furniture making. Our ultimate goal is
to make people happier by improving spaces with our
furniture. | believe that making quality furniture is at
our core, but that it isn't enough. We want to tell their
stories, too.
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What do you hope to achieve through
Karimoku Case? How will this sub-
brand stand out from the rest of Karimoku
and add value to the main brand?

| believe that Karimoku will acquire a new approach
to furniture design as well as expand our business op-
portunities. The starting point of furniture-making for
Karimoku Case as a brand is completely different from
how furniture design is approached today. With this in-
novative approach, we'll need to understand the ideal
structure and atmosphere of each space and case be-
fore moving on with the design process.

How would you describe the philosophy
behind Karimoku Case?

Norm Architects is soft minimal. Keiji Ashizawa is
honest design. While respecting their values 100%,
we will do our very best to make furniture and other
wooden objects suitable for each specific case. With
Karimoku Case we would like to show and deliver the
essential value of furniture necessary for the good life.
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A-S01 BY KEIJI ASHIZAWA

With the sofa, Keiji Ashizawa played with the same structure used for the table, arriving at a
sofa that embodies sculptural, yet laid-back elements. The low height enhances the size of the space.

Simple, yet multi-functional, the armrest can be used as a pillow, making it a daybed.
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“I've always hoped people would feel relaxed,
yet inspired and motivated by my architectural work
and spatial design. Therefore it has been — and
continue to be — very important to me to unleash
the possibilities of the materials I choose for the

space and products, I design.”

KEIJI ASHIZAWA
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A-CTO1 BY KEIJI ASHIZAWA

Matching the height of the sofa while referencing the traditional Japanese, short legged
chabudai dining table, the sofa table can be utilized while seated on the floor. The transparent glass

top highlights the structure of the legs in an honest way, celebrating the material.
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Keiji Ashizawa Design is an architecture and

product design studio based in Tokyo, Japan. Formed in 2005

by Keiji Ashizawa, the studio is comprised of both architects

and designers, all bringing unique skills to the team.

KEIJI ASHIZAWA

Through logical thinking and open-mindedness, the stu-
dio presents works of ‘honest’' design — simple, thought-
ful and refined — derived naturally through the process
of maximising the potential of each material. The work
of the studio is based on the notion that the sharing of
experiences is essential to the creative process, exer-
cised through collaboration on many levels: internally
amongst the designers, and in maintaining relationships
with clients and other creative professionals to grow,
learn and form an evolving dialogue of thought.

After graduating from Yokohama National Uni-
versity in 1996, Keiji spent the first ten years of his ca-
reer working as both an architect and steel fabricator.
The unique skills and experience gained throughout
these early years, including a valued understanding of
materials, continue to influence his approach to design.

When, how and why did you decide
to start your studio?
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My studio, Keiji Ashizawa Design, was established
in 2005 and is very much based on the knowledge |
gained from former studios.

What was the vision behind the studio then,
and how is it different today, if so?

Since day one, I've hoped people would feel inspired
by my work.

How would you describe your studio's
approach to design & architecture projects?

My design are naturally derived from the communica-
tive elements between material, production process and
structure. | also see the importance of communicating
with clients, other professionals and the designers in my
studio to share and develop the vision of each project.

What's the main reason you decided to be

part of the Karimoku Case collaboration?

After more than two years of communication between
Karimoku and my studio, | reckoned there was a lot
more to be said about the Karimoku brand — its tech-
niques, quality, craftsmanship, and its people. | believe
we can emphasise their profile through design based
on our experience and approach, and truly make a
change on the furniture scene.

How does Keiji Ashizawa Design resonate
with Karimoku Case as a brand?
What design principles/values do you share?

When we create furniture, we always start by looking
at the space it will inhabit. | believe this architectural
approach adds value in creating a brand where space
and furniture are well-connected.

How would you describe the fundamental
philosophy behind Karimoku Case?

We would like to rethink how spaces interact with fur-
niture design, and how the same beautiful, quality fur-

niture pieces can enrich spaces on their own.

What do you hope to achieve
through Karimoku Case?

We hope to provide an experience through space and
furniture — for the "good life".
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A-DTO01 BY KEIJI ASHIZAWA

Inspired by the crude beauty and roughness of the demolished Kinuta apartment interiors, prior to
their restoration, the geometrical design of the apartments is reflected in the structure of the table. The design
unleashes the beauty of the material through its succinct structure, shown through the transparent glass top,

while providing a warm and relaxing atmosphere when accompanied by chairs in a space.
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N-DTO01 BY NORM ARCHITECTS

Playing with the balance between light and heavy elements, the dining table is dimensioned like the
branches of a tree — thus making it appear paper-thin from some angles and more robust where it needs to be.
Like with the architectural works of the studio, Norm have explored the negative space within the furniture

pieces, emphasising the materials and details by highlighting the places where the light can shine through.
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“We strive to create objects that embody a
soft minimal aesthetic; objects where there
is nothing you can add or take away
that will make the product better, but with

a welcoming and natural character.”

NORM ARCHITECTS
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N-SS01 BY NORM ARCHITECTS
Inspired by the umbrella- and shoe racks by the entrance of Japanese temples and Shrines, similar

construction techniques were used to create the shelving system with inherent functionalities, such as

removable shelves and bookends that aren’t visible at first sight. The shelving system is a customizable

piece of furniture in solid wood that serves the needs of its owner in an understated way.
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Norm Architects was founded in 2008. The multi-
disciplinary design studio works within the fields of industrial
design, residential architecture, commercial interiors,
photography and art direction. Much like human well-being,
the essence of Norm Architects’ work is found in balance

— between richness and restraint, order and complexity.

NORM ARCHITECTS

Each project — whether in architecture, interiors, de-
sign or creative direction — is imbued with the same
intrinsic quality: a simplicity that carries bigger ideas.
Guided by the body and mind rather than by trends
or technology, their projects explore ideas that not
only look good, but feel good too: Architecture be-
comes thoughtful, minimalism acquires softness and
visual matter assumes haptic qualities. Their work is
sharp and crisp, and exudes, tacitly, a focus on qual-
ity, details and durability.

Situated in one of the oldest streets of Copen-
hagen, Denmark, the studio is respectful to its context
here and build on the traditions of Scandinavian de-
sign — of timeless aesthetics, natural materials and
upholding modernist principles of restraint and refine-
ment. Through exploring what it is that heightens the
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human senses regardless of personal preference, their
projects strip spaces, objects, ideas and images back
to their simplest form. Their expertise lies in finding the
balance — when there's nothing more to either add
nor take away.

When, how and why
did you decide to start your studio?

Norm Architects was founded in 2008, and for the past
10 years we've based our work on a design philoso-
phy that we refer to by name as "Soft Minimalism"”; a
design philosophy that very much arose from an itch
triggered by our lure and love for the minimal, natural
and tactile. We believe that we, as architects and de-
signers, are responsible for composing the settings and
framework for a good life.

What was the vision behind the studio then,
and how is it different today, if so?

The vision was always to demonstrate how thoughtful
interiors and natural materials can significantly im-
prove people's quality of life by enhancing our every-
day environments. We've refined our approach over
the years, but our vision remains the same.

What characterizes your design aesthetic?

We strive to create objects that embody a soft minimal
aesthetic; objects where there is nothing you can add or
take away to make the product better, but with a wel-
coming and natural character. We wish to make designs
that we, as humans, truly connect to, through the right
choice of materials, colors and shapes, and respectful-
ly tell the stories of connected traditions and cultures.

How would you describe your studio's
approach to design and architecture projects?

Our approach is very much based on the idea that ar-
chitecture and design should be guided by the body
and mind rather than by trends or technology.

What's the main reason you decided
to be part of the Karimoku Case
collaboration?

As a studio that works within the fields of both archi-
tecture and design, Karimoku Case is the perfect op-
portunity to demonstrate how those two fields interact

70

DFBINIRAV T FETTHA Y DEERICEDWETH 1>
Z{THRSTWS, APABORMEZRHZDONEIFRITZILT,
TEPY. TATATRAA—CEEZDRLI Y TILBEALHIE
FELTUW MRBRZIDHDODBEIZREHDHABHRVE LS
WERNSVRERBTIECN /=L T—FTIOVDOEFHETH S,

RABIAEIRDIAEBE A TIIET L

=L T—FTUVIF2008FICEHRIIIN. COI0FEM. Fhfcb
ETY TR 22U L) EERTHA VBRICEIWTHSEZ
LTEELTc BAT  AELDHONHIT B INT MO LD
VWWBHDICHETIN D BEFNLERETY, BER. 7Y
1F—eLTRER SORVETFEDDDRIFEPHEZEH
HYBERZE>TVWBLELTVET, ABEDMAEIEF. 2<LDOR
T, ZREOFHPEMOE., X2BL. £FOEZR LI ELS
CYRMBNBMRLEEEZE T, ZRPTHIVIBRIBNR
WIEIT TR B DL HBERETT,

RIUHPDOED IVIFEDL>TITVETH?

FBOED IVIFRIC. EXRDINIA > TUTEBRARMAN
WHNCHBEZOREZHEL. ALOEFOBEZASALY
BEIDERARTICICHDF LT, B HIAZOT7IO—F
ICIZESEMITESELLD EVavIicoVWTEEIN5ZED
STWEEA.

=L T=FTIOVICELBTHAIOD
EFORHIE?

IBIETYTRRIZRIILEI ZEBRLTVE Y, ZDE@mEL
DRCLESELTH MABREDLDHHIBZREIDHDHAMHAL
RE DD BABDME ST ZROHER LD TY, M B
EETNSED, GHRPXILICHBZIWRN O YFEZIRAE L
T RIBDANELTEICOAD > TVBERLZENTIE L
SBRTYAVEEDIEVEEZE T,

THAURPRBETOD LY MIIDEATE.
ESVoTeFEZBM>TVETN?

B DOHEBEORERINS Y IORICREE . ODtETHDH
DBHEMNS KOKRSIBRARERZWDITI T T ZEITKOTW
9, BROTHAVICHITZEOT7 TO—Fid. fLYR®
BM&DDH. BFECERIRDIEDZIBHEIRE LVWSEX
ICEDWVWTWETD,

HIEDGT—AND
BNz RO ELERIIETIN?

FHA VAR A L LTHIBIZ BRET YAV OmBDDE
EFENFTTOWETH AVEIT—RIETD2DODRHFNEWVNZE
DELESH ETRTHRFORRCAZILBVES, —Eo7OY

71



and correlate with one another. It's a unique chance to
approach a series of projects holistically, and a remind-
er that natural materials ought to be appreciated and
integrated in our everyday environments.

How does Norm resonate with
Karimoku Case as a brand? What
design principles/values do you share?

True to the philosophy of the American “Case Study
Houses program", an inspiration for the founding of
the Karimoku Case brand and name, our work takes
roots in the idea of creating good conditions for living.
We believe in refining rather than reinventing — and
this, too, is one of the main ideas behind Karimoku
Case.

How would you describe the
fundamental philosophy behind

Karimoku Case?

The starting point for this brand has been the histor-
ic collaboration between Japan and Denmark — two
countries that share a long and proud tradition within
design and architecture. With Karimoku Case, even if
the brand will be consisted of international design stu-
dios, we want to emphasize the fact that beauty and
age can go hand in hand by creating furniture that last,
and interiors that are rooted in each overlapping tra-
ditions and cultures, striving to find the right balance,
essence and foundation for the given case.

What do you hope to achieve
through Karimoku Case?

We certainly want to illustrate how big an effect tai-
lormade furniture have on the overall experience of a
space. It's no revelation that the spaces and items we
surround ourselves with influence our well-being, and
in a time of rapid urbanization, we feel there's a strong
need for designing objects that we as humans can ex-
perience with more of our senses and feel connected to
on a deeper level. There are a million things that can
distract us in our day-to-day lives, and finding or creat-
ing those sanctuaries is therefore vital for our well-be-
ing; spaces and places that provide the setting for re-
laxation, awareness and connectedness. Real, honest
and quality materials touch us on a deeper level, and
thoughtful design last a lifetime. That's our goal with
this brand and collaboration; to reconnect with nature
through materials, and to create designs that last.
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N-S01 BY NORM ARCHITECTS
rhythms in the so ies references to tr: al Japanese architecture methods and

democratic Danish furniture design from the 50’s. All elements are visible and proudly displayed through

an honest design language. The armrest continues along the backrest of the sofa, creating a shelf-like element

of the furniture piece, making it suitable for the small home.
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